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DIGITAL CONTENT STRATEGIST | GRAPHIC DESIGNER
Detail-oriented Digital Content Strategist and Graphic Designer with experience in social media management, digital brand development, data analysis, and multi-platform content production. Proven ability to leverage engagement analytics to drive data-informed decisions, communicate complex information to diverse audiences, and deliver high-quality creative assets on deadline

EDUCATION [list your education starting with the most recent credential and work backwards – delete this note] 
Bachelor of Fine Arts: Art and Visual Technology 				Expected May 20 xx
Concentration: Graphic Design 
George Mason University, Fairfax, VA 						GPA 3.58

WORK EXPERIENCE [list your experience starting with the most recent and work backwards – delete this note] 
Social Media Assistant | George Mason University | 20xx – 20xx
· Conducted weekly social media performance audits in Hootsuite, tracking KPIs and engagement trends across Instagram, LinkedIn, YouTube, Facebook, and X.
· Translated analytics into a results-driven posting strategy that increased audience visibility by 45%.
· Analyzed student engagement data to optimize content highlighting academic programs and research milestones, supporting brand awareness and prospective student recruitment goals.
· Wrote, edited, and managed institutional storytelling campaigns featuring student success stories and departmental achievements to strengthen community engagement and college reputation.
· Built and maintained content calendars and digital asset libraries while collaborating with faculty and administrative teams to ensure timely, brand-aligned communications.
Graphic Designer (Contract) | XYZ Visual Studios | 20xx
· Designed a professional logo using Adobe Photoshop and Clip Studio Paint, applying typography, color theory, layout, and visual hierarchy to align with client brand identity.
· Developed multiple concept sketches and digital mockups, presenting a range of creative directions to support client feedback and iterative refinement.
· Communicated consistently with the client throughout the project, providing clear progress updates and incorporating feedback at each milestone.
· Managed project timelines, deliverables, and documentation independently in a remote contract environment, ensuring high-quality final assets were delivered on schedule.
SKILLS
· Design & Creative Tools: Adobe Creative Cloud (Photoshop, Illustrator), Canva, Clip Studio Paint, Figma
· Social Media & Marketing: Hootsuite, Multi-Platform Asset Production, Digital Content Strategy, SEO, Digital Brand Management
· Data & Administration: Data Entry, Microsoft 365 (Word, Excel, PowerPoint, Outlook, Teams), Calendar Management, Digital Asset Organization, Database Record-Keeping, Slack, Zoom
· Video & Productivity: CapCut, Project Management



